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Plan Ambassadors take first steps for “Walk for Children” 2014
Counting down to 12 days before the Carnival event officially kicks-off at West Kowloon Waterfront Promenade!
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The “Walk for Children” 2014 fundraising campaign organised by Plan International, aimed at raising funds for underprivileged children in Ningxia Hui Autonomous Region, is finally entering the countdown stage, with only 12 days remaining before the event. It is believed that our Plan Ambassadors and participants are already feeling excited and getting prepared for the meaningful event. For those who have yet to sign up, now is the time to seize this golden opportunity as Plan has, for the first time ever, extended the enrolment deadline to April 25 the last Friday before the event starts, to encourage as many people as possible to register for what promises to be a fun-filled as well as thought-provoking event.
As well as the Walk itself, which will take place at the West Kowloon Waterfront Promenade on Sunday April 27, there will be a combination of experiential activities and entertainment to round out the programme. In a departure from previous years, the Walk will give participants the opportunity of experiencing something of the conditions that the children in Ningxia face on a daily basis.

A large cargo container will be converted to replicate as much as possible the dimly lit and poorly equipped classrooms that are the norm for children in rural areas. Parents and teachers are welcome to accompany the children into the container, and to help them write a special wish on cards – using the stubby type of pencils that their Ningxia counterparts would usually have.

Roads in Ningxia can be both rough and mountainous for the children having to walk to school, a far cry from the smooth roads and highways that Hong Kong children are used to – they can try the rough pebbled road and the slope, specially designed and built by Leighton-Gammon Joint Venture for the Walk, to experience conditions a million miles from their own reality.

In addition to these challenges, rural children are expected to help with household chores and the older children often have to look after their younger siblings. Walk participants will be able to replicate these chores by trying to carry buckets of water, or a dummy weighing about 5 kilos, to see how they might cope in similar circumstances.

Participating in these activities will help bring home to everyone the kinds of conditions their donations and support will help to change for the better, giving hope of a better start in life to the children of Ningxia.

Popular fashion icon SUGARMAN is again providing a specially-designed, limited edition T-Shirt for all participants to wear on the day. These have become something of a collector's item since the company began supporting the Walk.
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Plan Ambassadors will also be out in force on the day. Among those putting their best foot forward will be Mr Alex Fong, Miss Stephy Tang, Ms Cindy Au, and famed film director and Plan ex-beneficiary Mr Alfred Cheng. Plan “Because I am a Girl” Ambassadors Ms Cindy Yeung, Chairperson of Emperor Watch & Jewellery, Mrs Christine Liao, JP, Arts Educator (Ballet), Ms Christine Ma-Lau, founder and principal of JEMS Learning House, and noted athlete Miss Lisa Cheng will also be joining the Walk, together with family members and students.

The “Walk for Children 2014” is poised to write a new chapter as a lively and informative event that will also include entertainment such as face painting, performance by clowns and balloon making, with different booths for activities and charity sales rounding out the carnival with a cause.

“Walk for Children” 2014 remains now open for enrolment until 3:00pm of 25th April 2014 (Friday). Participants may enjoy this special day with family and friends. Please visit Plan’s website (plan.org.hk) for more details, and register online at https://ssl.comm01.com/plan/html/Donation1.aspx or call 3583 3100 for enrolment and enquiries.
Special thanks to 

Walk for Children Gold Sponsor: Leighton-Gammon Joint Venture
About Plan International Walk for Children

Begun in 2012, the Plan International Hong Kong “Walk for Children” is an annual event on the organisation’s calendar. In 2013, entries for the Walk almost tripled. In 2014, the public is invited to give their support to deprived children in Ningxia Region by participating in “Walk for Children” to be held in West Kowloon Waterfront Promenade on 27th April. The minimum donation for participants will be HK$250 for ages 3-11 and HK$350 for ages 12 and above. Everyone is welcome. There will be awards for the overall champion by number of entrants. Please visit Plan’s website (www.plan.org.hk) to enrol online or to download the application form. Please submit the completed form together with cheques for the minimum donation and sponsorship funds. For participants who submit the donation by bank transfer, please fax, email or mail the bank-in slip together with the form to the event organiser at the following address: Seedland International Limited, Unit B, 25th Floor, Gee Chang Hong Centre, 65 Wong Chuk Hang Road, Hong Kong. Enquiries: Tel 3583 3100;  Email: plan@seedland.hk
About Plan International

With 77 years of history and headquartered in the UK, Plan International is one of the world’s leading development organisations focused specifically on children. Plan supports more than 1.5 million children and their families, and indirectly supports a further 9 million people living in sponsored communities. Programmes focus on making real, positive, and lasting improvements to quality of life in the areas of education, health, environment and livelihood, as well as helping children realise their full potential within societies that respect their rights and dignity. 

Plan works in 50 developing nations across Africa, Asia and the Americas, and it operates fundraising offices in 21 countries. The Hong Kong fundraising office of Plan International opened in July 2009. However, Plan’s relationship with Hong Kong reaches much farther back, to the 1950s, when it operated a field office in the territory for some 15 years. During that time, and under the name “Foster Parents Plan”, it helped nearly 12,000 children and their families, mostly new migrants from the Mainland and around the region. More information on Plan International Hong Kong, including details on how to make a difference, can be found at www.plan.org.hk.

About SUGARMAN

SUGARMAN* is a Hong Kong fashion brand which was established in 2006 with 8 retail shops. The brand focuses on street fashion and aims at providing a series of unique and fashionable casual wear to the young generation. Understanding that childhood is the most joyful period of time for everyone, SUGARMAN launched its kids’ collection one year after its establishment, intending to bring the best moments of childhood for customers and children. Most SUGARMAN products are launched as a “Family Collection”, which is most welcomed by parents and children. With its high quality, comfortable materials and unique designs, SUGARMAN is the brand that you cannot miss.
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