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Press Release (Total 2 Pages)

“Pass-it-On 2012” raised over HK$3 Million
Chief Ambassador Hanjin Tan praises
Passionate Volunteers at Award Presentation Ceremony
(Hong Kong, 27 February 2013) Thanks to the encouraging support  from the community, “Pass-it-On 2012” Campaignsuccessfully raised over HK$3 million and sold over 14,000 charity items. A total of  77 schools and 131 corporations helped in the Campaign --  a record number of participation in the 10-year history of the event. 
The annual fundraising campaign of the Hong Kong Red Cross (HKRC) was successfully completed in January 2013. To thank our donors, outstanding volunteers, participating schools and corporations, the Award Presentation Ceremony was held yesterday (26 February). Mr Allen K K Yam, Director of the HKRC, and Mr Hanjin Tan, Campaign Chief Ambassador,  officiated the ceremony and presented awards to all outstanding participants.

Mr Hanjin Tan, who partook in the Campaign as Chief Ambassador for the first time, joined the audience  to guess the amount of fund raised for the Campaign. He also presented the Red Cross(SillyBilly Bear vacuum bottle and the Red Cross(Babe Bear pouch he autographed as prizes for the guess-game. Hanjin’s lively and humourous performance made the audience excited. 

Mr Hanjin Tan said he was honored to be the Chief Ambassador of Pass-it-On 2012. “The Campaign aims to promote the spirit of ‘Love to Share, Share to Love’ and has therefore specially designed the Red Cross(SillyBilly Bear and Red Cross(Babe Bear,  which can be filled up  with precious love and care for sharing  with people  around us.  The devotion of the many volunteers and organizations in the Campaign is already a vivid reflection of living out such ‘sharing’ spirit. Together, they also help support the HKRC humanitarian work.”
Mr Allen K K Yam, Director of the HKRC said, “Pass-it-On is stepping into its 10th anniversary. The Campaign would not have been so successful and becoming HKRC’s signature event if without the unrelenting support of various sectors of the community throughout the years. With the  continuous support of our enthusiastic volunteers and the general public, we look forward to the Campaign’s next decade with great success.” 
On behalf of the HKRC, Mr Yam extended heartfelt gratitude to all sponsors and supporting partners (in no particular order), including: QP Group and Samsung Electronics H.K. Co. Ltd as our Diamond Sponsors; CSL Behring Asia Pacific Limited as our Gold Sponsor; as well as our Supporting Partners including PARKnSHOP, INTERNATIONAL, TASTE, FUSION, GOURMET, GREAT, SU-PA-DE-PA, Watson’s Wine, FORTRESS, Watsons Your Personal Store, Neway, Wise-Kids, ESDlife, Metro Broadcast, Sun Entertainment Culture Limited and Sun Hung Kai Properties Limited.
About Hong Kong Red Cross

The Hong Kong Red Cross was established in 1950. We belong to one of the world's largest humanitarian network and dedicate ourselves to protecting human life, caring for the health of the vulnerable and respecting human dignity by mobilizing people to serve voluntarily for the cause of humanity. Our services include blood transfusion service, bone marrow and cord blood donation, disaster relief and preparedness, first aid and health training, youth and volunteer programmes, tracing, special education and rehabilitation services. (For more information:  www.redcross.org.hk)
About “Pass-it-On” Campaign

Aiming to raise funds in support of the humanitarian work of the Hong Kong Red Cross and to promote the “Share and Care” spirit amongst people, the HKRC has been organizing the Pass-it-On Campaign since 2003. The charity sale campaign has become one of HKRC’s key annual fundraising events. It encourages people to care not only for their families and friends, but also for those close and afar who are less fortunate and in need. It emphasises the power of joining hands, that when we all put ourselves together, an enormous loving power can be accumulated to help those who are in need. It is a fundraising campaign that relies on this “pass-it-on effect” amongst people to spread the “share and care” spirit.

Hotline:

2802 0016

Email:

pass-it-on@redcross.org.hk

Website:

www.redcross.org.hk/web/pio2012

Facebook: 
www.facebook.com/hkrcpion
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